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Learning Objectives

▪ Learn how to leverage existing assets in provider content 
marketing.

▪ Learn best practices for provider-to-provider marketing 
messages.

▪ Leave with a playbook on how to implement a results-oriented 
referral marketing strategy in your organization.



What is Referral Marketing?

▪ Two types:
▪ Provider referrals

▪ Patient referrals

▪Provider referrals = Written requests from one provider to 
another for diagnosis/treatment of a patient for a particular 
condition 

▪ Typically from a general practitioner to a more specialized 
practitioner

52% of patients say that referrals from medical professionals are 
one of the most important factors when choosing a doctor.1



Why is Referral Marketing so hard?

▪Buyers aren’t pulling your product off a shelf.

▪ For many specialties, there’s a long consideration and purchase 
cycle.

▪Established referring patterns are hard to break.

▪You have to develop relationships first…internally and 
externally.

POLL: How many of you have a hard time getting 
a seat at the table?
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Building Your Referral Marketing Strategy
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Think Like a Doctor



Curate Rather Than Create

❑ Research and publications

❑ Press releases and articles

❑ CMEs and grand rounds

❑ Videos

❑ Surgery livestreams

❑ Lectures and speaking engagements



Repurpose, Repurpose, Repurpose

Name Website Email LinkedIn Doximity Podcast

Transverse 
Limb

✓ ✓ ✓ ✓ ✓

Prenatal 
Detection of 
CHD

✓ ✓ ✓ ✓

4-D Fetal 
Cardiac 
Imaging

✓ ✓ ✓ ✓

Grand Rounds ✓ ✓ Pull quote ✓

…and in our Innovation Report



Three Key Take-Aways

▪ Take the time to build a strong foundation.

▪Work smarter, not harder.
▪ What already exists that you can leverage? 

▪ Bonus if it’s ongoing content generation that you can leverage.

▪Pay attention to the details!
▪ Optimize profiles

▪ Look at online reviews

▪ Listen to the field intelligence



Questions?
Please be sure to complete the session evaluation!
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healthcare marketing and communications. Before founding 

her consultancy in 2021, she served as the vice president of 

Marketing & Communications for Luminis Health. During her 

career, Loren has worked for both payers and health 

systems, giving her a deep understanding of how the industry 
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